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PRESS RELEASE

On The Borders Offers Two New Varieties of Tortilla Chips

DALLAS, Texas, 10/23/07 Truco Enterprises, the exclusive source of On The Bof@8iB) brand of Southwéd/lexican retail
food and beverage products, has released two new snack varieties.

On The BordersCantina Thins

The initial concept for Cantina Thins sprang from a conversation in a grocery store. Truco President David Silver overheard a
group of womerdiscussing how much they loved thin tortilla chips, and decided to challenge himself (and his company) to
make them.

While most commercial tortilla chips are made by cooking corn into a mash and tt
immediately frying it into thick chips, On The Bord€antina Thins are different.
Their process starts with choosing select, wielmel white corn, then cooking it in

large kettles until tender. The softened corn is then stone ground into a fine propr f‘f -

blended masa, which is pressed into authentie-tiitn white corn tortillas. The o 1 N W
tortillas are | ightly baked in speci ,""ONTHFT%‘-.; al
while being monitored for moisture content and texture development. Once the re "BORDPER

process is complete, the finished tortillas lamedcut into irregular triangles. The "'v';;“'.r«ei‘ff;?.ﬁ.”'ti
iprecuto triangles are quickly fried 2 cr

and rushed to local retailers.

On The BorderePremium Rounds
The story here is fahased innovatiod consumers have repeatedjuested a round
chip that can be easily gripped, dipped and loaded full of salsa or queso, and On
Border has responded. The resulting Premium Rounds have a new shape and a |
size, but the same great flavor and texture as other OTB tortillawhipk are a
proprietary blended white and yellow masa. They are currently being sold in groct PLKCAN S
stores across the US. %_, e e s
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On The Border, Ahead of the Competition V"""y
Truco Enterprises is known for its brand integrity and product innovation. It has ce
large $radow on its competitors over the past decade, by consistently providing
appetizing and eyeatching premiunbranded products. It is ranked #6 in branded
manufacturing, showing double digit growth (Source: IRI). For more information
about Truco, the On TH&orderbrand, or any of its food and beverage products, vit
their website at www.truco.com, or contact Dawn Grosvenor at info@truco.cor80@x4l71-7723, ext. 355.

About TRUCO ENTERPRISES ¢ Truco Enterprises is a companywhichideas ad business strategies are always freBia.forgiving an

innovative partnership with Brinkdnternational and licensing On the Bordd&rand name retail products, Truco Enterprises has created a
unique platform that encompasses a range of Southwest/Meximaisine flavor options spanning six categories salty snacks, dips, salsa, drink
mix, soups, and frozen foodBoday, Truco markets and distributes its premibmanded products internationally. The company is
headquartered in Dallas, Texas. For more infation, visit www.truco.com.
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